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Vital Statistics

on-IDLE founded in 1999
4 |.CC alumni

Team of 6:
2 designers, 3 developers, 1 account manager

Clients in the UK, Switzerland, Germany, France,
ltaly, Hong Kong, China, Saudi Arabia, USA and
South Africa

Clients include [logos] Amex, Bahamas, LCC,
Oxford Street, WHO, UNDP, West End Livel,

Westminster City Council, Swiss Embassy, Tunisia,
Virgin Media




What's It All About?

We think of ourselves as mobile first —itis
clear it is a wave large enough you canride it
to reinvention. The scary part of reinvention
IS it happens best with platform shift.

Marissa Mayer
Yahoo CEO

Designing for mobile first prepares you for

the growth and opportunities and enables you
to focus and innovate in ways you previously
couldn't.




The Trend

Mobile growing because devices are
getting better and cheaper

New market using mobile phones to get
online with inexpensive mobile devices &
iIncreasing affordable data plans

Broader coverage from faster networks
> 4G already available with some providers
INn the UK

Global mobile data traffic grew 70 percent
INn 2012, reaching 885 petabytes per month*




The Trend

Mobile video traffic exceeded 50 percent for
the first time in 2012*

Tablets will exceed 10 percent of global mobile
data traffic in 2015*

*Cisco Virtual Networking Index (VNI):
http://bkaprt.com/mf/17




Clients Are Convinced
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Clients Are Convinced

Devices Acquisition Behavior Conversions

» Custom
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rResponsible Web Design |

In the eye of the beholder
User experience is everything
Content is (still) king
Performance is queen

Learn the language of touch

RWD)




Tate Modern

Think fingers’

select work

( O ATl

Right now | am looking at...

1. Plerre Bonnard,
. Coffee.

{ ©
It reminds me of... And | wanted to say...
» childhood » | think it is...

» It makes me feel...
3 happy times 3 It reminds me of...

yand  »but  )mot » | think the artist is saying
something ay

\eorges Braque
et and Bottle of

» | think the artist is...

TATE txt ;compiete 8 TATE txt
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Sumerian

www.sumerian.com

The CEQO is not at his desk

w. 3 7T 22:24 ¥ @ 69% =} w3 %

Our client
" refreshed 7.2
. their cloud at,
| half the cost . |

There are 2 ways to access workbench™.

22:22

¥ @ 69%, m}

sumerian.. Forward Thinking ®

SUMERIAN WORKBEMCH OURPEOPLE NEWS&BLOG CONTACTUS RESOURCE HUB

ed 30‘;}:‘more
on their datacenter

- ~consolidation with
Sumerian Forward Thinking"”
ﬂﬂdlytics P (click here for the full client story)

el

There are 2 ways fo access workbench'.
DO IT YOURSELF WORK TOGETHER

OUR SOFTWARE AS A SERVICE o1 OUR CONSULTANCY SERVICES

Do your own Forward Thinking analytics and gain new Work with us when you need to address larger scale,
Insight Info your IT with Sumerian Mrkbemhs and more complex IT issues. critical infrastructure decisions
Apps. and transformational change.

‘We'd love to hear from you!

Try it out now!

Sumerian Workbench Resources Information

Workbanch in ocion ‘Whita papers Confoct us
Try It out Clent stores Support
Sgnin FARs Privocy and cookie pollcy

Copyright 8 2013 Sumerion Europe




Schillings
www.schillings.com
WIEHEINES

ABOUT CORPORATE PRIVATE
OUR PEOPLE COMMENT CONTACT

TIME TO START
TALKING TO US

Out of hours emergency : LATEST COMMENT

+44 (0)20 7034 9000
2l
both Hou week the Def ween both Hot week the Defar
Consultancy | Legal | Technology
Disclaimer & Privacy Policy  Accessibility

Out of hours emergency
+44 (0)20 7034 9000

Where your reputation is concerned what you don’t know certainly
can hurt you. You can’t plan for every eventuality, but you can
ensure you are resilient enough to roll with the punches.

SEE THE SCHILLINGS DEFENSE

Consultancy | Legal | Technology




Schillings

www.schillings.com [SCHILLINGS] e

of reputation Our approach Corporate Private Ourpeople Comment Contact

Fixed image sizes '

SRR SCHILLINGS FAMILY ~ REPUTATION RESILIENGE

THE
ANTISOCIAL

NETWORK
Every village has its idiots, even the
SCHILLINGS FAMILY  REPUTATION RESILIENCE = ghhd one. Social media Imngs people in oo 52

[SCHILLINGS ] et the public eye that bit closer to those

i ) who would subject them to malicious
= - or menacing attacks.
ANTISOCIAL
NETWORK

SEE THE SCHILLINGS DEFENCE

¢ [l

——--‘w

SEE THE SCHILLINGS DEFENCE

Out of hours emergency
+44 (0)20 7034 9000

Risk Consulting | Law | IT Security

o by e Bolbiors Rews s ety SRA runom 01438 Out of hours emergency Latest Comment
Latest Comment +44 (0)20 7034 9000 . Open season on bu... Adobe hack update...
. Open season on bu... . . : \ by Jenny Afia by Thomas Harris
§ Lo P . ok Conuling [ Lmat (1Y Securky on 18th November 2018 on 14th November 2013 »
Authorised and regulated by the Solicitors Regulation Authority SRA number
Adobs hack updats.- 81425 Privacy & Disclaimer.

& by Thomas Harris
on 14th November 2013 5




. 4

medio

Virgin Media

wwwyvmrates.co.uk =
e The start of something amazing

A great value package foronly £7.25 a month
plus free installation

Flexibility is key

Now on Virgin TV.
Make sure you sign for the right team!

VI8 Cotisetian

The start of something amazing
A great value package foronly £7.25 a month
plus free installation

Now on Virgin TV.
Make sure you sign for the right team!
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The Body Shop e-Learning

url on request

THE BODY SHOP. .

Where, why, on what |

ORGANIC ALOE VERA

From Guatemala

THE BODY.SHOP.

Aloe vera is renowned for its soothing and healing
benefits, making it ideal for sensitive skin

VALUES > OUR 5 CORE VALUES > INTERACTIVE IMAGE MAP We use it in our Aloe Skincare and Bodycare ranges

CLICK ON THE BUTTONS BELOW TO DISCOVER MORE ABOUT OUR COMMUNITY FAIR TRADE INGREDIENTS and White Musk® For Men Aftershave Balm

Beauty with Heart Story Selling

-,-THE'E_()DY, OP.

VALUES > OUR 5 CORE VALUES > COMMUNITY FAIR TRADE

= * Organic Aloe Vera
. - Guatamala
When: 2006

More information

e

« Previous  Next» Complete

m 2 . Y i by Team Media and on-DLE

by Team Media and on-IDLE .




Michael Holman

www.michael-holman.com
The thing about grids

Michael Holman Michael Holman

Menu = Se Menu = Search ,o

Biographical News & Comment
Books Reviews
Book reviews Travel
Parkinson’s Sport

Gallery Contact

Michael Holman

B

News & Comment | 10th Sep 2013 News & Commant | th Apr 2012

Face up to reality and 3 What Kibakl's snub means

Migeia s There s bad news forthose

It tene: for the west 1o take aggrieved European diplomats

stock, set aside old scores and whos complalnis about being

take & fresh ook ot Zimbatve, denind pecess te Predent Kitak
i rmade neadines nst wookend.

A Profile of Michael
Holman

An intensow by Marianne Brown

“Holman has h

@ one of the L FFar ihe fies ume in 27 years ihe
nise and fal of Africans rations. ButmOe Wil v Ut 10 50T




Astrum Wine Cellars

www.astrumwinecellars.com
Finding your way around

About  Producers Products MNews Contact

¢ Guadalou pe

1 = y’
256 Products

New Zealand

£ 203 Astrum Wine Celars  Terms & Conditions  Sitemap  Enjoy responsibly - drinkaware.co.uk

A-Z

Filter by:

Style

Country

Region

Gra pe _\};ériety

website by on-IDLE

A-Z

Filter by:

Style

Country

Region

Grape Variety

© 2013 Astrum Wine Celiars

Terms & Conditions

website by on-IDLE

Sitemap
Enjoy responsibly - drinkeware.co.uk




Global Climate & Health Alliance

www.climateandhealthalliance.org —

Home

Simplicity is complicated

Health as & driver for action on
hange

Protecting and Pro
Public: Health

THE GLOBAL THE GLOBAL
CLIMATE &

Climate & Health i

About

alth

ated that "cimate changa is the biogest giobal health
threat of the 21% century”. The impacts of cimate change on human health and well-being
ang being felt today. These offe ith clire through extreme weather events, food
and water nsecurity and infectious diseases - and indirect - through economic instablity,
migraticn and as & driver of conflict. Rigorous epidermiclogical research carried out by the
WHO has demonsiraled thal even the relatively modest warming seen between 1970 and
2004 resulted in datectabls affects an human haalth, with an astimatad 140,000 extra
daaths per yaar attributabia to climate changa at this time. A mara recant analysis
suggests that as many as 400,000 deaths ars aftributabls to climate change in 2010, with
a significant increase in this figure expected by 2030,

Health as a driver for action on climate change Climate & Health
Protecting and Promoting Public Health Members

Summit

In each casa, the pathway(s) through which health is affected by climats change has
muttiple dimensions, many of them social and econamic, and peoplas’ and communities'
“adaptive capacity” is crucial in determining the extent of tha impact of present and future
chmata change on thair health, This iz largely why the distribution of thasa health effects is
50 inaquitabls, often affecting childran, women, and thosa in low-income countries
disproportionately.

In this regard, cimate change acts as a force multipher', exacerbating many of the workd's
global health challenges. Urgent and sustained emissions reductions, as wall as affective

! s e ’
Health as a driver for action on climate change neaded ta reduca thesa impacts

Climate change impacts on |

The 1 stated that “climate
change is the biggest global health threat of the 21
century”. The impacts of climate change on human
health and well-being are being felt today. These effects 4
are both direct - through extreme weather events, food 1 B U o mes TR S SR
and water insecurity and infectious diseases - and il ] 1, -
indirect — through economic instability, migration and as | . 1 :

Protecting and Promoting Public Health

Py




ISTD

Istd.org.uk
Designing for designers

Internctional

Society of

Typographic
* Designers

TypoGraphic 69

The Australasicm Issue

edited by Nick Kapica cnd designed by Vince Frost,
Frost* Sydney, looks at the contribution that Australasicm
typographers are making to our cradt.

enjoyed tha

: Thoroughly

TypoGraphic 69

The Australasicm Issue
edited by Nick Kapica
and designed by Vince
Frest, Prost’ Sydney,
looks ot the contribution
that Australasion
typographers are
making to our cratt

Ech

Morbl leo risus, porta ac
consectetur ac, vestibulum ot
#ros. Lomm ipsum dolor sit
amet, consaciatur adipiscing
it




The Alcohol Health Network

www.alcoholhealthnetwork.org.uk

Built-in flexibility

Alcohol
Health

Network

e @DDIOACH

’ HH%Pﬁsafer dnnk|ngacmssme%me

Workforce Health

We improve the health of your workforce by raising
alcohol awareness and preventing risky drinking, We
can:

& Support staff to identify if their drinking puts their
health at risk and provide advice on cutting down

o |dentify which groups may be most at risk and

guide staff to more support
more

What can you do to promote safer drinking in your
workplace?

Download our free Factsheet for workplace health
leads and use our True or False Quiz to generate
some discussions.

Alcohol
Health

Network

&,

e (L .|,
o O T ¥

i I

e roach

across the work

Workforce Health

We improve the health of your workforce by
raising alcohol awareness and preventing
risky drinking, We can:

o Support staff to identify if their drinking
puts their health at risk and provide
advice on cutting down

 |dentify which groups may be most at risk
and guide staff to more support

more




The Alcohol Health Network

www.alcoholhealthnetwork.org.uk
A holistic approach...




Oxford Street

www.oxfordstreet.co.uk
Wireframes

OPENING HOURS GETTING HERE

© 2013 Ouford Strest, All rights ressrved Site Mop | Contact Us | Presa/Media | Privacy & Disclaimer | Terma & Conditions

O o x Q http://wwwoxfordstreet couk
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Oxford Street

www.oxfordstreet.co.uk
t's an App!? ox »]

CHRISTMAS

OPENING
HOURS

@] X (7] =) [#

HOME SHOPS EAT/DRINK VISITORINFD WHATSON  DXST NOW




Oxford Street

www.oxfordstreet.co.uk
It's an App!?

ox
ST suoes

CATEGORIES
ACCESSORIES

BANKS

BEAUTY & GROOMING
CHILDRENSWEAR & TOYS
DEPARTMENT STORES
FOOTWEAR

GIFTS

HEALTH & WELLBEING
HOME & TECHNOLOGY
MENSWEAR

MOTHER & BABY

MUSIC & ENTERTAINMENT
SOUVENIR SHOPS
SPORTS & OUTDODORS

WEDDING

wo

EAT/DRINK  VISITORINFO  WHAT'SON  OXSTNOW  CHRISTMAS

#ABCDEFGHIJKLMNOPQRSTUVWXYZ
— e

ALDO

AMERICAN APPAREL

ANN HARVEY

ANN SUMMERS

C
CALZEDONIA

COAST

CROMWELLS MADHOUSE

D

Mon-Fri 8am - Spm. Sat'Sun Sam - 6pm
Mon-Fri 9:30am - Bpm; Sat 9am - 8pm; Sun 11am - S5pm
Mon-Fri 8am - 8pm; Sat-Sun Bam - 6pm

Mon-Fri 9:30am - 8pm, Sat 9am - Bpm; Sun 1lam - Spm

Mon-Fri 8am - 9pm; Sat-Sun Sam - 6pm
Mon-Sat 10am-8pm; Sun 11am-Tpm

Mon-Fi 9:30am - Bpm; Sat 8am - 8pm; Sun 11am - Spm

Mon-Fri Sam - 9pm; Sat-Sun Sam - 6pm
Mon-Fri 9:30am - 8pm; Sat 9am - 8pm; Sun 11am - Spm

Mon-Fri 9:30am - Bpm; Sat %am - 8pm; Sun 11am - S5pm

DEBENHAMS Mon/Tue 09:30am - 8pm; Wed-Sat 09:30am - 8pm; Sun 12pm -

DESTINY

DOROTHY PERKINS

Mon-Fri 9:30am - 8pm; Sat 9am - 8pm; Sun 11am -

Mor:-Fri 10am - Gpm; Sat 10am - 8pm; Sun 11:00 - 7

EEH

CATEGORY

A

ALDO

AMERICAN APPAREL

ANN HARVEY

ANN SUMMERS

ox | \
ﬁ

HOME SHOPS  EAT/DAINK WVASITORINFD WHATSON  OMSTNOW
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Oxford Street

www.oxfordstreet.co.uk

It's an App!?

ox

T SHOPS

CATEGORIES
ACCESSORIES

BANKS

BEAUTY & GROOMING
CHILDRENSWEAR & TOYS
DEPARTMENT STORES
FOOTWEAR

GIFTS

HEALTH & WELLBEING
HOME & TECHNOLOGY
MENSWEAR

MOTHER & BABY

MUSIC & ENTERTAINMENT
SOUVENIR SHOPS
SPORTS & OUTDOORS
WEDDING

WOMENSWEAR

EAT/DRINK  VISITORINFO WHAT'SON  OXSTNOW  CHRISTMAS

AMERICAN APPAREL

ADDRESS
142.144 Ondord Street, London, W1D
nz

NEAREST TUBE
Oxford Circus

LOCATION

himwv Oxford
Circus

Lf] [»] &)

OPENING HOURS
Mon-Fri 8:30am - Bpm; Sat 8am -
Bpm; Sun 11am - Spm

GETTING
HERE

100 Club
-

o

Map data ©2013 Google  Terma of Use

NEXT ¢

&  [f][w]

AMERICAN APPAREL
ADDRESS
142-144 Oxford Street, London, W1D 1LZ

NEAREST TUBE
Oxford Circus

OPENING HOURS
Mon-Fri 9:30am - 8pm; Sat 9am - 8pm; Sun
11am - Spm

WEBSITE
www.americanapparel.net

LOCATION

hmv Oxford
Circus

Map data 2013 Google Terms of Use

{PREVIOUS NEXT?

2 &) X (7] = [#]

SHOPS  EAT/DRINK VISITORINFO WHAT'SON  OXST NOW




Some thoughts

Who is the user?

Use tools

Plan, wireframe, plan some more
Navigation architecture

Video is a beast

Think about images

Webfonts & font size

Test, test and test again




Learn the language of touch

Thank you!
Q&A






